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ARE OUT 
THERE.

microSEARCH™



microSEARCHTM  
 

is a smaller, focused Student Search campaign 
that can be deployed quickly and efficiently. 
It can include any or all of the tactics used 
in traditional Student Search, including IP 
targeting, social media advertising, email, 
PURLs, direct mail, and more. 

It’s a strategy to fill gaps and test 
ideas. Use microSEARCH as a 
stand-alone option or alongside 
your current Student Search 
campaign. Get leads and 
gain actionable insight to 
increase enrollment at 
your institution. 

BIG   
SMALLER SCALE, 

RESULTS
“enrollmentFUEL’s 

microSEARCH solution met 
Coker University’s budget 

considerations, allowing us to 
run a Student Search campaign 

for both Seniors and Juniors. The 
campaign captured Coker’s voice 

and highlighted our value. During a 
challenging year, enrollmentFUEL’s team 
was there for us, and fully committed to 

helping Coker University achieve our goals.”

— TRACY PARKINSON, PH.D., EXECUTIVE VICE-PRESIDENT 

COKER UNIVERSITY



When you have a specific goal and a limited budget, microSEARCH is the 
solution for you. Among its many uses, you can use it to:

• Test a big idea
• Revitalize an academic program
• Fill seats for a new major or pre-professional program
• Enter a new geographic market
•	 Target	a	specific	niche
• Promote campus visits
• Increase applications or deposits
• Reduce melt
• Qualify inquiries with a YIELD campaign
• A/B test

Tailored Tactics for Targeted Results

Many Situations, One Solution

At enrollmentFUEL, your team of Strategic Enrollment Management experts 
will develop a dynamic campaign to capture and communicate your school’s 
distinctives. Using high-impact creative, we craft an integrated campaign to 
deliver your message through the right channels including:

Test ideas, find students, and determine interest – all within a budget. 
microSEARCH makes it possible! To discover more, talk to the 
enrollmentFUEL team. 

•	 Marketing	strategy	and	Student	Search	configuration
• Social and IP targeting ads
• Retargeting ads
• matchBACK™ – identify and market to website visitors 
 without cookies!
• Direct mail
• Customized landing pages
• Personalized URLs (PURLs)
• Email marketing
• ghostVOICE™ ringless voice messaging
• SMS messaging
• clickCAPTURE™ analytics with cookie tracking
• teleCONNECT™ Call Center support
•	 geoEXCAVATION™	–	identify	IP	addresses	at	specific	locations,	
 like community colleges

Discover how 
Lenoir-Rhyne 
University used a 
microSEARCH™ 
campaign to meet 
their revenue goals. 
Visit our website at
enrollmentfuel.com/
case-studies/

600+ 
STUDENT 
SEARCHES

160,000 
STUDENTS

 PLACED 
NATIONALLY



Jacquelyn D. Elliott, Ed.D.
President
423.823.2022
jacqui.elliott@enrollmentfuel.com

With over 25 years of enrollment 
management experience, Jacqui brings 
a passion to her work. She was the chief 
enrollment officer at three schools, 
holding cabinet-level positions for over 15 
years. She is a subject-matter expert on all 
aspects of enrollment and Student Search, 
and has consulted for over 90 campuses 
nationally and internationally. Jacqui is the 
past editor of the Southern Association 
of Collegiate Registrars and Admissions 
Officers (SACRAO) Journal and served on 
the Board of Directors as Vice President 
for International Education with AACRAO. 
In 2019, Jacqui was presented with 
AACRAO’s 2019 Award of Excellence in 
International Education. She has given 
over 200 conference presentations, 
contributed as an author to multiple books 
and journals, and serves as a trainer for the 
Ministry of Education in Saudi Arabia.

Mike Wesner
Chief Imagination Officer
919.306.8122
mike.wesner@enrollmentfuel.com

Mike has an extensive background 
in higher and adult education dating 
back to his time as the officer-in-charge 
for The Center for Naval Leadership 
in Virginia. During his time in the 
Navy, Mike completed his M.Ed. in 
higher education administration at the 
University of New Orleans. Since leaving 
the Navy as a senior officer, Mike has 
led several companies in testing the use 
of CRM data, scoring and one-to-one 
marketing and its effective influence 
on sales growth. enrollmentFUEL is 
the second thriving Student Search 
company Mike has developed. He is also 
the founder of ProjectEX, a nonprofit 
campus ministry organization focused 
on helping students transition to college 
while maintaining their faith.

enrollmentFUEL.com
 306 West Franklin Street, Suite F

    Chapel Hill, NC 27516

About enrollmentFUEL

Reach your enrollment goals with enrollmentFUEL. We’re on a mission to create a better way—one that 
is more efficient and more effective. Using tools and creative thinking, we provide results and actionable 
insight to the people who recruit people. 

enrollmentFUEL has extensive expertise in geodemographic research, predictive modeling, CRM 
functionality (including Slate) and web analytics. We combine these techniques with creative design and 
messaging to tell your story to your target audience. Our approach amplifies your targeted message 
through intelligent integration of all communication channels, including email, direct mail, online 
advertising, IP targeting, retargeting ads, geo-targeting, and social media advertising.

If you’re looking for innovative thinking, and new options to achieve success, enrollmentFUEL can help.
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